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FALL  2021 RETURN
TO THE CLASSROOM

As children make the return to
school this fall, many will face
continued challenges due to the
COVID-19 pandemic. Compared to
the end of the previous school
year, the number of completed
vaccinations has increased by just
over 20%. However, the growth of
additional COVID variants has
caused cases to spike upwards yet
again. These changes could have
significant effects on the current
school year, from learning
formats to parent comfort levels.

Our latest research report dives
into the current back-to-school
environment, including how
schools are adapting, impact on
learning, evolving parent
attitudes, and more. 
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Background
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Op4G surveyed 1,000 U.S. parents of children in kindergarten through twelfth
grade enrolled in public or private schools. Parents were surveyed during the
dates of August 23 - August 26, 2021. The goal of the study was to understand
what the back-to-school landscape looks like for families this fall, particularly
compared to the previous school year. 

Below are the school levels and school types of children based on the sample
of parents. 
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Middle
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3 in 5 parents surveyed
have been fully vaccinated 

71%

68%

57%

53%

West
Midwest South Northeast

5 in 10 eligible children have
been vaccinated 
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Vaccine Outlook

Percentage of Parents Vaccinated by Region

75% of vaccinated parents have
vaccinated their eligible child

*45% of middle schoolers and 53% of high schoolers

11% of unvaccinated parents have
vaccinated their eligible child



In-Person Remote Hybrid

Spring 2021

37%

39%

24%

Fall 2021

63%
11%

26%
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In-Classroom Learning Makes a Return

Compared to the previous school year, in-person
learning has increased significantly (70%).
Despite this, parent comfort levels with this
learning option have shifted slightly. At the end
of the previous school year, nearly 9 in 10
parents whose student had in-person school
recalled being comfortable with their child's
learning option. Moving into this fall, only 7 in 10
parents with children attending school in-person
feel comfortable. 

The number of students attending school
remotely has dropped by 71% since last spring.
Additionally, only about half of the parents of
remote-only students are comfortable with in-
person attendance.
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School Safety Measures

Responses indicated that nearly 3 in 5 schools are requiring children to wear
masks, and it seems the majority of parents are in agreement with this
safeguard.

The majority of schools that will conduct in-
person instruction full-time this fall are
implementing several safety measures,
including frequent cleaning of facilities,
social distancing measures, and mask
requirements. One-third of the schools
include contact tracing in combination with
quarantine, while one-quarter will require
daily COVID screening questions. 

80% of the parents surveyed responded that their child will wear a mask to
school, whether or not it is required. Mask wearing will be somewhat lower
amongst children whose parents are unvaccinated (68%).
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School Safety Measures Implemented
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Impact on Learning

parents agree their child fell behind in learning
during the previous school year 
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Remote Learning 

School Closures 

Mental Health Decline 

Staffing Shortages 

Testing Positive with COVID 

Reasons Unrelated to COVID 

Other 

Remote learning and COVID-related school closures were the main reasons
parents felt their child fell behind in learning. Additionally, 1 in 3 parents
blame mental health and well-being for their child's learning decline. 

Q: What do you believe caused your child to fall behind in
learning during the previous school year?

3 in 5 



Socializing with Friends

Extracurricular Activities
School Events

Using School Facilities

Moving Around
Classrooms

In-Person Learning
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The Hard Times Aren't Over

As the prevalence of additional COVID
variants increases, parents are
becoming more concerned. Over 60%
of parents report that the Delta variant
has made them more worried than
they were before, whereas 34% say it
has not impacted their level of
concern. Furthermore, 1 in 4 parents
have considered or already changed
schools due to the pandemic.

While the return to normalcy is closer than the previous school year, children
will still need to adapt to a different routine this fall. As for what they miss the
most about pre-pandemic life, half of children say it's socializing with friends.
And among those learning virtually, 1 in 4 say they miss learning in-person.

Q: Which of the following does your child miss the most
about their pre-pandemic school routine?



This national study was fielded using Op4G’s proprietary panel. Op4G
surveyed a geographically diverse sample of 1,000 U.S. parents of children
in kindergarten through twelfth grade. These children were enrolled in
either public or private schools.  The study was conducted between
August 23 - August 26, 2021. 
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About This Study

About Op4G

Op4G is a leading research provider with unique recruitment methods
and a veteran team ready to meet even the toughest research needs. We
work in conjunction with nonprofits, trade associations, industry partners,
and social media networks to find niche audiences tailored to our clients’
surveys. 

Op4G is headquartered in Portsmouth, NH, and operates globally. Clients
interested in our services can contact us at marketing@op4g.com.

In addition to our distinctive recruitment model, we offer capabilities
ranging from front-end survey design to advanced analytics. Our team
has over 100 years of combined experience and is dedicated to providing
best-in-class service every step of the way. 

mailto:marketing@op4g.com

